Branding & design in Applaud

How to deliver a branded experience for your workforce

16 Sept 2021, v1 GPPIGUd



ABOUT THIS DOCUMENT

The primary aim of this document is is to help Applaud customers and partners to leverage the
branding and design capabilities of Applaud in order to deliver the best workforce experience
solution for their employees.
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SKILL - GRAPHIC DESIGN

Applaud has a number of features that can help you to
deliver fully branded solutions. Paying attention to how
your brand is utilised within Applaud will ensure the best
experience for your employees.

This work covers many aspects including:
e colours

logos

images

fonts

tone of language

Creating perfectly branded assets is an important piece of work
in order to deliver a successful project - so you'll need
somebody on the project team with extensive graphic design
experience.

Adobe Creative Suite skills (Photoshop, lllustrator, XD) are
considered must-have in order to deliver to the full capability of
what Applaud can do.



SKILL - Ul DESIGN

We have a wonderful array of Ul components available
within the product, but you need to understand which
features to use when.

Implementation teams need to be supported by a Ul
designer, as they will need the ability to confidently use
Adobe Experience Designer (XD) to craft branded assets
that match the client branding whilst working within the
Applaud design system.

The Ul designer will also be adept at knowing
user-expectations in terms of placement and colour of
buttons, when to use help text, which features of a list are
best display of the model data and much more.

The Applaud team are on hand to offer help and guidance
to customers who are working with Ul designers.



SKILL - USER EXPERIENCE (UX)

Before you start building anything within the product,
you will usually need to have completed wireframes of
the solution - this work is best completed by somebody
with UX experience.

Depending on who is assigned to the team, they may not be
a fully trained UX designer, but they will need to know the
basics - such as appropriate use of language, when to use a
radio button vs a dropdown list, which colours to use for
certain types of button etc. They will certainly need to know
there way around Balsamiq Cloud - the tool Applaud
typically use for wireframing!

In most cases, we will already have an existing template for
the required functionality - and there will almost always be a
wireframe of this template that can be used to start with. If
you are unsure, please reach out to the Applaud team -
they’ll be able to help you.



SKILL - WIREFRAMING

The ability to understand and ideally create
low-fidelity wireframes in Balsamiq cloud is very
important.

Having a wireframe signed off before build will help the
project manager to create a project plan and assign
people to work on each part of the build.

Even the most “out-of-the-box” template driven builds will
have some level of wireframing needed.

Having the ability to understand and edit wireframes is
essential in order to accurately build against a solution
design and to aid team collaboration.



SKILL - ORGANISATION / PROJECT MGMT

Organisation is key to building any successful software
deployment. PLanning and resource allocation are
critical to keep things moving and delivered on time and
on spec.

Depending on how your organisation like to work, you may
use use Agile / Kanban / Scrum project planning. At a
minimum, we recommend you keep a track of everything in a
fair degree of detail through Google Spreadsheets. This will
help your internal teams align and collaborate effectively, but
this will also help if you need to pull in Applaud experts to help
with projects taht are in progress.

All builds can be broken down into actionable chunks, with
tasks assigned to different people working on the build.

Day to day comms for the project may be handled via group
chats (Skype / Google Chat) to keep a record of everything so
that you can refer back to it if needed.



SKILL - APPLAUD CERTIFICATION

It would be ideal if all members of a build team had
at least Applaud Guru Seeker certification.

This will give a good grounding in key Applaud concepts
and provide the majority of the knowledge needed to
configure most things you’d need.

Check out Applaud Academy >

This certificate acknowledges that

+
o Ivan Harding
has successfully completed the certification for

Certified on August 5, 2021

ered by fessonly - \/



https://academy.applaudhr.com/signin

SKILL - DATABASE DESIGN

Our amazing user interface is nothing without logically
designed models to provide the data - so having a team
member with a deep understanding of database design is vital.

An understanding of key database concepts such as foreign
keys, relationships, models, property types, booleans etc. would
be considered important when designing the solution.

Much of the functionality within an Applaud deployment will
often be available within an existing template - which includes
pre-built models that handle a lot of common requirements
out-of-the-box. However, you'll almost always need to extend
an existing model in some way - so ensure you have somebody
within the team who can take care of the database design.

Nothing more frustrating than under-estimating the importance
of this and ending up trying to re-work a model half way through
a build.



SKILL - ATTENTION TO DETAIL

Attention to detail is critical - for everybody in the team.

Imagine spending 3 weeks building in Applaud - it looks
incredible, hits every point in the solution design... and then
during the demo the Head of People Services spots that
you've misspelled their name or used an old logo. Itis
embarrassing at best, and can lead to delays.

Always allow plenty of time to test everything end to end -
multiple times. This is especially true when we've agreed to
give the customer access to login and explore.

Design. Develop. Test. Test. Test. Test. Sell :-)
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CYCLE OF DESIGN PHASE

Teamwork makes the dreamwork!

A successful Applaud project will usually involve people from various teams - including
business analysts, product and engineering.

STEP 5 STEP 1

All good - time to move to UAT > PROD Requirements gathering,

proposal submission

Cycle of a the
design phase
STEP 4 STEP 2
Demonstrate the solution to the stakeholders Solution design, wireframing,
Still needs work? Iterate and test until all model design

stakeholders are happy.

STEP 3

Tenant setup, template install, build &
configuration and testing
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REQUIREMENTS - SOLVE THE CORRECT PROBLEM

The importance of effective requirements gathering
and analysis cannot be stressed highly enough.
Getting to the heart of the business problems is key
to ensuring the solution design meets and exceeds
the expectations.

e Typically, but not always, your company will have already
invested a lot of time putting together information that will
help solution designers to understand their challenges

e Try to get access to as much background information as
possible before starting any wireframing

e Don’t be afraid to challenge ideas being proposed and
offer solutions that you know will get to the heart of the
problems - simply “building what HR asked us for” will
almost always lead to low adoption rates with end users

“A brilliant solution to the
wrong problem can be worse
than no solution at all; solve
the correct problem.”

Don Norman
The man who introduced the term
“‘user-centered design”



https://jnd.org/

UX - THINKING FRAMING

Once you have all the information from the customer, it’s time to evaluate exactly what
the problems are, who will benefit from a solution to this problem. We can frame
problems in the following way:

If we {do, build, provide x thing},
then {these people}
will {some desirable outcome}
We’ll know when {actionable metrics}

EXAMPLE
Ministry of Justice were looking for a way for senior civil servants to declare when they have received gifts in order to
give transparency both internally and to the public if a freedom of information request is submitted.

If we {build a gift declaration form},
then {senior civil servants}
will {be able to easily submit details of gifts received}
We’ll know when {transparency managers see these gift requests come to them for approval and there
will be a historic record of gifts received by the senior civil servants available on their gifts page}
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BRANDING - ESSENTIALS

Consider these points as must-haves

e Logo
Always use a high quality, crisp and current version of the customer logo

e Colours
Always use the same colours as per the customer brand - down to the specify hex values

e Fonts
Where possible, using the same fonts as per the customer website will result in a great brand

e Footer
Most customers ask for a footer - you’ll need to lean on somebody with HTML and CSS skills for this

e Images
Always use high quality images, taken directly from the customer’s website

CREATE A NEW BRAND

To get started - you’ll need to create a new brand. Details of how to do this can be found in this help article.
https://support.applaudsolutions.com/hc/en-us/articles/4403419804689-Create-a-new-brand



https://support.applaudsolutions.com/hc/en-us/articles/4403419804689-Create-a-new-brand

BRANDING - GET THE LOGO

Obtaining and preparing the logo is usually the first step of the branding process

e Use a high quality version of the correct company logo
In most Applaud deployments we will use the company logo as it is displayed on the corporate website. In rare
cases, the customer may have a name they wish to use for their employee experience system - such as
MyPlace for National Trust, or AIMS for WIPO. In the latter case, it will involve obtaining a logo from the
customer (which will always more difficult that you may think). If unsure, use the logo from the website.

o Go to the company website in your browser (this guide assumes you are using Google Chrome)

o Right-click on the logo and choose “Save Image As” - save the file to your computer

o Ideally, we're looking for an SVG - as whilst we cannot upload this to Applaud, it gives the greatest
design possibilities as it can be infinitely scaled, recoloured and de-constructed for use in other assets

o If SVG is not available, a transparent PNG is the next best option

8, .
@ — = =
o€ Open Link in New Tab
4 Open Link in New Window
Open Link in Incognito Window

* SVG files can be imported into Adobe XD (as seen here) you can then rescale, crop and export to PNG

O O

Create QR code for this Image W 518

172

Save Link As...
Copy Link Address

O o
Open Image in New Tab . RAaOnSiVe RoaT]
Copy Image }
Copy image address . ™ Non

Search Google for Image

Adobe Acrobat >

|
Inspect o O




BRANDING - PREPARE THE LOGO

If using a “dark” brand
When you set the primary and secondary brand colours to anything other than
white (or very light colours), the brand can be considered to be “dark”. In this

case, where possible, use a white (or high contrast) version of the company logo.

This tends to work well in most cases across all browsers and devices.

If using a “light” brand
When you set the primary and secondary brand colours to white or very light

colours, the brand can be considered to be “light”. In this case, use a darker logo.

Recommended logo specification:
e Suggested Dimensions: Minimum of 64px height @72dpi - ideally 160px
height saved at 144dpi*
e File format: 24 bit (transparent) PNG file

JPEG and GIF files are also supported but transparent PNG is best

Optimize the image to reduce file size

Our own application will compress images during upload, however, it is best
practice to process all images through another tool called TinyPNG before
uploading to Applaud. This lossless compression will give the smallest file size
before it even gets to Applaud (which is important to reduce page load speeds).

* Most design applications allow you to export different sizes to suit various device screen densities.
To get a 144dpi export from Adobe XD, export at @2x size.

¢ ZURICH



https://tinypng.com/

BRANDING - PREPARE THE FAVICON

The favicon is the small logo that is displayed in web
browser tabs - you’ll need this to create a new brand

Find the favicon used on the customer website
This should be your first thing to try.

Go to the URL of the customer website

Right click on the website header area > then choose

“Inspect” to open Chrome Dev Tools

HR simple</title
<link rel="short
iconsicor="=—290

t icon" href="https: . -
cut dcon™ href="htips://vw. o

<meta property="og:description" content="The ! .
ayer tEatpmast dgigital ng simple. The no-codi Add attribute
es it possible to create consumer-grade workf  Edit attribute
<meta property="og:title" content="Applaud - Edit as HTML
nce layer that makes digital HR simple">

<meta name="twitter:description” content="The

Duplicate element

In left-hand column of the Dev Tools inspector, you'll see layer that makes digital HR simple. The no-cuupREEREEE
the HTML of the page. Use the search to look for “favicon”. html.no-js.fa-events-icons-ready head link Copy
If a favicon.ico file exists, right click on the blue href URL favicon 1of{ Copy link address

and choose “Open in new tab”
Finally, from the new tab, right click on the image
and choose "Save image as”

Could not find a favicon? Let’s generate one!

If you could only find a .png favicon, there is a great free tool here which can be
used to create a valid favicon - visit https://www.favicon-generator.org/ and

follow the simple steps.

38 Generate your favicon.ico

Upload an image (PNG to ICO, JPG to ICO, GIF to ICO) and convert it to a Windows favicon (.ico) and App Icons.

Image: | Choose file | No file chosen [

O Generate icons for Web, Android, Microsoft, and i0S (iPhone and iPad) Apps

@® Generate only 16x16 favicon.ico
() maintain Image Dimensions (don't resize to be square)

O nclude your favicon.ico in the public gallery.

Then upload the generated favicon when creating your new Applaud brand.

Favicon specification:

Dimensions: 16x16px @72dpi
File format: The favicon must be a valid .ico file

’ m Branding

X E] Onboarding X



https://www.favicon-generator.org/

BRANDING - LOGO EXAMPLES

If using a “dark” brand, white logos work best:

@ ADVANTAGE

SOLUTIONS

applaud

If using a “light” brand, you can use most logos except light or white ones

@ ZURICH !:e'xperion. Kings College Hospital V7T

NHS Foundation Trust

Don’t do this:

7 CSTLE

Z | LAUDER

No white boxes! Poor contrast ratio Too complex / illegible text



BRANDING - COLOURS > BASIC

How to choose the right colours for the customer and setup
in the Applaud brand

Your Brand

—

Go to the URL of the customer website e e 10mbectectsss b
2. Right click on the website header area > then choose “Inspect” to open neme name

Chrome Dev Tools e e cvimahe g
3. Inright-hand column of the Dev Tools inspector, you'll see the CSS Logo

properties of the highlighted HTML element - for the purpose of this guide, Il oo rzosr000ms @

We accept .gif, .jpeg, .jpg or .png files

you are looking for the background color property. Once you find this, Favicon
you should note down the hex value - this is the alphadecimal string of 6 [ e °

Must be a .ico file

characters pre-fixed by a # Py cor

rived from this

4. This hexadecimal value is usually a great starting point when setting the
primary and secondary colours in your Applaud brand

yJvemlnaW4i0iJodHRwczovL3d3dy5nb29nbGVhZHN1cnZpY2VzLmNvbTo@NDMiLCIm element.style {
ZWFRdXJ1IjoiQ29udmVyc21lvbk11YXN1cmVtZW50IiwiZXhwaXJ51joxNjMxN]jYz0Tk
5LCIpcIN1YmRVbWFpbiI6dH]1ZSwiaXNUaGlyZFBhcnR5Ijp@cnV1LCI1c2FnZSI6In

N1YnN1dCJ9"> . coh—ce-cpt_capita_header-91d36ed8 { #02083C
<script src="https://www.googleadservices.com/pagead/conversion/527 I background—columi#ﬂzmﬂc; I EX
294214/?random..632316914&hn=www.googleadservices.com&bttype=purchas | } =
eSasync=1&rfmt=3&fmt=4"></script:

script type="text/javascript" src="https://pi.pardot.com/analytic
s?ver=3&visitor id=&visitor id sign=&pi o..l=https%3A%2F%2Fwww.capit g
P a.com%s2F&referrer=https%3A%2F%2Fwww.google. coms2F"></script

AKQQATONNXuOws fMydH LdQnwn3 ] aJ0E5KeQgFnhJ 164/ Ayhle L Zulh+QuHXTQBARAC fe | TTET ‘ [ @ |

<>

.coh-container {

\Y
display: block; L\ CANCEL

div.coh iner.coh-

Sub-navigation fext color

t.coh P 9c980 1405x 107 <script type="text/javascript" src="https://pi.pardot.com/analytic | html, body, div, span, applet, object, ifram®ywhil, h
593-8242-4bb9-8741-ead... s?ver=3&visitor id=&visitor id sign=&pi o..l=https%3A%2F%2Fwww.capit | acronym, address, big, cite, code, del, dfn, em, =
r a.com%2F&referrer=https%3A%2F%2Fwww.google. coms2F"></script strong, sub, sup, tt, var, b, u, i, center, dl,
script type="text/javascript” src="https://content.capita.con/anal theads tr, th, td, button {
ytics?conly=trueSvisitor id=85557787&vis.epagefurl=https://waw.capi ~ Margin: » 0;
ta.com/&referrer=https://www.google.com, /script> padding: » 0;
. script type="text/javascript" src="https://info.capita.com/analyti border: » 0;

cs?conly=true&visitor id=98206101&visito..epage&url=https://www.capi outline: » 0;

ta.com/&referrer=https://www.google. com, /script> vertical-align: baseline;
hesd background: » [ transparent;

v<body class="path-frontpage page-node-type-home-page eu-cookie-compli ¥
ance-status-null eu-cookie-compliance-popup-open" data-new-gr-c-s— * {
check-loaded="14.1029.0" data-gr-ext-installed> box-sizing: bor

<a href="#main-content" class="visually-hidden focusable skip-lin } o k]
k"> Skip to main content </a div { 1 ,

v <di i —of f— -main- ' —0f f— -main- :
candvlav5 class="dialog-off-canvas-main-canvas" data-off-canvas-main lay+— bl 5

v<div class="coh-container coh-component coh-component-instance-9c
980593-8242-4bb9-8741-eadf2f755ff2 coh-ce-cpt_capita_header-91d36ed Inherited from body.path-frontpage.page-n..
8"> == $0
::before body {
font-size: 16px;
2

v <div_class="coh-container coh-container-boxed"
= = -




BRANDING - COLOURS > ADVANCED

To really make the most of the Applaud
branding capabilities

Show advanced options

In the Applaud brand settings page, check the “Show
advanced options” checkbox. This will reveal many
additional settings which can be used to further refine
the brand.

the page background colour is a bit of an unsung hero
of branding - by default, it is set to a light grey. Which
is good, because light grey always works well... but in
Ul design, there are many more than 50 shades of
grey. More like millions. Again, refer to the customer
website CSS for inspiration.

Finding the best colours to use for the “mood colours”
involves a a bit of digging and design experience. Use
the customer website to look for examples of buttons,
links, warning and information messages to help guide
you on how to set the mood colours in the Applaud
Brand. Use Chrome Dev tools to explore the CSS as
mentioned previously in this guide.

Page background color
v
The background color of each page
Sub-navigation text color
v
Sets the sub-navigation color; inherits from the secondary color when not specified
Link color

-

Sets the link color; inherits from the secondary color when not specified

Link weight
Bold

Sets the weight of links

Positive color
v
A neutral color such as an Add button

Balanced color

il -
Used for actions such as Approve and Submit
Energized color

v
A warning color to highlight an alert or confirmation
Assertive color

. -

A color indicating a cautionary action such as a Delete button

Mood colours
Used to draw attention to different levels of
messaging importance or severity.



BRANDING - BEYOND THE BRAND SETTINGS

A really stand-out branding job goes way
beyond setting up a new brand S

can we help you?

1 am moving to a different state - what
do I need to do?

How can we help?
Can | claim expenses?

e Background images are a crowd pleaser!
e Use colour / tonality / style of images to match the brand
e Introduce brand colours on headers within rich text blocks

Payroll Benefits Human Resources

Contact your site administrator first. Contact the benefits team: Contact the HR team:
1f the cannot help you, please email 3149684543 185541 8UILD

payroli@mecarthy.com benefits@mcarthy.com HRCraft@mecarthy.com

Please contact or: Please contact for Please contact or:
Change of contact Informaton (daress, i, Medical benefs, questons and enrllment Workplace poicies
= @ ZURICH o Peo @ ato) Life policy Leave and absence queries
¥ Tax information changes. 401k Learning & development
Change of status forms Adding / Removing dependents or spouse Disputes and arbitration

Direct deposit General benefits questions General employment queries.

General payroll questions

't find what you are looking for? ’W
Welcome onboard!

Here's everything you need for a smooth onboarding journey

& PAGES FLUIDRA

DIRECTREPORTS  ORGANIZATION CHART ~ CHANGE STATUS REQUEST | JOURNEY DASHBOARD

Journeys dashboard .
7 \
Progress Buddies / \
Journeys o Tasks o
oo ki
. ‘ . BenDeng There are no open journeys for your direct reports right now YYou are up-to-date on your tasks!
APAC Head of Cloud Center of Excellence - - —
Pre-Hire Pre-Day One Day One Month 1-3 (CCoE) and Security Architecture
Onboarding
Need help with journeys
T Alessandro Vettor
asss Group Head of Strategic Partnerships Get help on all matters related to journeys
(Member of Executive Staff) (
— Knowledge Articles FAGs Useful links
'ONBOARDING PRE-HIRE Onboarding Knowledge
Read and accept our data privacy policy Recruitment and Selection Policy Whatis the dress code? e Employee directory
What you need to doData privacy documents have been sent to your email address which you need to sign in lorem ipsur dolor sit amet, consectetur. orem ipsum dolor sit amet, consectetur adipisicing elit
order to commence your employment.Please check your email to review these documents and complete signin. Welcome Next Generation Zurich > sed doelusmod tempor incididunt utlabore et dolore.
| [ Overdie Y Comicted Get access to new joiner content and meet Next Succession and progression o 1T support
‘ Generation Zurich Flex Fitness One policy. When do | sign up for benefits?
X lorem ipsum dolor sit amet, consectetur adipisicing elit,
] ) e _ ) ) ) sed o eiusmod tempor incididunt ut abore et dolore
@ ?‘f orromer RE;.’WV; What is my probation period? Hi Sam Lewis, welcome Flexible working Benefits
Moutyour public profile Zurich operates a probationary period for all newstaff onboard! Check out this loremipsum dolor sit amet,consectetur alpiscing eft
Enter your skills and build your profile to accelerate your career and meet new people » i i
and may also use this where an existing member of sta. great new joiner content.
e ©Q s
SHOW MORE
@ ONBOARDING PRE-DAY ONE - e —
Select your travel options




BRANDING - EXTRA TOUCHES

Use your imagination to push the boundaries of | | | S
what the Applaud platform can do! domintgitaned

This is an example of an embedded YouTube Video

Announcement detail

Our global parental leave policy is in the news - again!

‘ Inclusion Summit 2019: Bring One, Be One, The Power ... 0 »
Watch later Share

e Use embedded content in rich text blocks - such as

YouTube vid ther if tent such as Spotif -

pgzczstep\ll;yee(:ss or otner lirame content sucn as spotity I“CII!SIOQ
®

Summit:

Watch on (@3 YouTube

Was this helpful? . GIVE FEEDBACK

L I L L '
I S t e n [ ] e a r n [ ] Ove L ] Your feedback matters. Please tell us what you thought of this article.

Check out these recommended podcasts

© spotify

the jOSh The Irresistible

Organization: ...

mrSin Nov 4 « Josh Bersin

© spotify Li fe 3 t © spotify

Meet the team

S2E6: Bing Chen S = lead for Spotify...
Oct29 . p otl Oct 29 .
“ /T

Spotify: Spot On! Life at Spotify: The

Follow P

company Follow ‘

5 Foll
THEPODCAST © o




BRANDING - USE OF LANGUAGE

Using language that resonates with the
company audience will always give
your Applaud implementation an edge

e Observe how the company uses language on
their own websites and communications - try to
incorporate this tone of voice into Applaud

For example, at Spotify, you are not an
employee - you are a band member! Their best
support staff are called rockstars

Hi band member
Sign in for your one-stop shop

Email*
tom.applaudrfp@gmail.com

Password*

Welcome1234!!!

Forgotten your password?

@ Spotify

Band Support

Get answers to questions with self-service help or contact our HR Rock Stars for additional

expert support

How can we help you?

Open cases

New

| don't understand the pension contributions on my payslip

New

Help hiring a band worker with an expired work permit

Spotify Community Video tutorials
Find solutions, share ideas and discuss music with They say a picture is worth a thousand words. So a
other people who love it too. video must be, well... at least a million.

How to get in touch

Get help from our experts in any of these places.

The Spotify Community
Post or search on our Community, where listeners
help out and share ideas.

Go to the Spotify Community

Tip: The most knowledgeable Community members
are called Rock Stars. You can also tweet
them @AskRockStars.

Chat and email
Chat with us through our contact form.

If no one’s available, we'll get back to you on email.

Go to the contact form

Twitter
Send a direct message to @SpotifyCares

Announcement detail

Spotify Socials

trips and festivals
UPCOMING SPOTIFY SOCIAL EVENTS

1. New Hire Drinks — top floor — 29t January
2. Running Club

Your chance to join your band members on upcoming social




BRANDING - THE POWER OF FONTS + COLOR

Fonts and colours are one of the most important visual identifiers when looking to get
Applaud to match a customer brand.

e When using rich text blocks, H1 and H2 headings will inherit the font family that has been setup in the brand
custom font settings - if you colour match the text to the colour used on the customer’s existing website, it really
makes Applaud feel like “it's meant to be”. This really helps Applaud fit in with existing technology landscapes.

Applaud

_— Highlights from our Permanent Secretary

News, blogs, and announcements from Antonia Romeo and across the Civil Service

Customer’s existing website /

Protecting and advancing the _/ “

principles of justice

Justice runs deep through our nation’s shared principles so your
work will underpin how we live and work together. We are the

guardians of our justice system and of its global reputation for -
being fair, open and dynamic. We're responsible for criminal

justice, prison and probation services, civil courts, tribunals and

family law hearings, safeguarding victims and regulating our "I can b 02/11/2021 10:56 01/11/2021 12:22 26/10/2021 10:59

legal services. How to break through in the Civil International Week of Deaf People A message from our Permanent
person Service: our top tips 2021 Secretary, Antonia Romeo

We are a department of over 70,000 staff operating in roles such workplz

as policy development, international justice and judicial support. motivating. "

Our staff include, probation officers helping people turn their

lives around, commissioners developing modern, secure prisons —

and digital gurus revolutionising the services in our courts. ;’::i::tyeoﬁiﬁ?:e




BRANDING - USE CUSTOMER IMAGES

Grab images from customer websites and put them to use throughout Applaud

Advert block (background image)

o y

Image used in custom list block

MECARTHY.

Projects 12 H

Education Commercial
UNLV Hospitality Hall Sunset Bronson Studios ICON
f Ney

Ports & Marine

Port Freeport Velasco Terminal Children's Hospital Erlanger

800-foot bulk dock facility for Port Outpatient Center U Office Tower
Freeport, Houston Large scale design and build Large scale Office/Retail/Mixed use
€ . healthcare project

Parking Heavy Civil
South Stadium Parking Structure State Highway 45 Southwest
University of Arizona's campus in Four-lane toll road in a sensitive

Tucson

Page background + image used in a rich text block

@Q) ADVANTAGE 2 SIGNIN

SOLUTIONS

Sign in to your account

Email*
steve.jackson@applaudhr.com

Password* Q

Forgotten your password?

SIGN IN
i "l encourage you all to to take on new roles and responsibilities and

Page background + image used in list (grid) highlight template

Highlights from our Permanent Secretary

News, blogs, and ts from Antonia R and across the Civil Service

21/10/2021 15:47
Launch of the Civil Service Data
Challenge - we want your ideas

26/10/2021 10:59
A message from our Permanent

01/11/2021 12:22
International Week of Deaf People

02/11/2021 10:56
How to break through in the Civil

Service: our top tips 2021 Secretary, Antonia Romeo




BRANDING - WOW FACTOR FROM THE VERY START

In a real implementation, many customers will use single sign on (SSO) - so employees
will not see the sign in screens. However, if you are not using SSO, Applaud has
templates for branded sign in screens / anonymous home screens to ensure your
employees get the full branded experience from their very first touch point

e You can use the sign in templates or create your own pages. +» | Ministry
e Setup a nice branded background image 82 | of Justice
e Consider what happens on mobile - often we add in a mobile only logo

e You'll need to set the anonymous home and sign in modal pages from dashboard > Sign in to your account

settings in order for them to display.

Email*
steve.jackson@applaudhr.com

Override default pages

Authenticated users home

a

To revert back to the default authenticated users home page, remove the page you
entered above

Highlights from our
Permanent Secretary

News, blogs, and announcements from
Antonia Romeo and across the Civil Service

Anonymous home page

Default page shown for anonymous users visiting the site Highlights f]_‘om our Permanent Secretary

News, blogs, and announcements from Antonia Romeo and across the Civil Service
Sign in page
Sign in modal

Login page shown when trying to access content that requires sign in. Shows in a modal

Page not found (404)

a

Override the default 404 page with your own page




BRANDING - NAVIGATION ITEMS

Going the extra mile to stylise the navigation items to match a custom brand always
goes down well.

¢4 ZURICH

Everything about your team in one Add skills, employment history, skills

place and more

@ Spotify’ 3 &

My team Org chart

View your team View the org chart

-

Bank details Contact details

FLUIDRA

Manage your payment preferences Keep your contact details up to date
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